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The trade “war” of Saudi Arabia, the Russian Federation and the United States
of America on the world oil market today

Akimov Anton Andreevich
graduate student, Russian University of Economics G.V. Plekhanov
(REU named after G.V. Plekhanov), Russia, Moscow

AHHOTauMsl. B cTaTbe aHanNM3MpPylTCd OCOBEHHOCTM BNUAHUS NAHAEMUM HA
TOProBbleé OTHOLLEHMSI OCHOBHbIX Y4acTHUKOB OMNEK+ 1 1x Bo3aelCTBME Ha (hOpMUMPOBaHMe
LUeHbl Ha HedTb. OCHOBHOM Npo6IEMON, BbIAENEHHOW B HACTOSILLEM WCCNEeA0BaHUM,
ABNSIETCA FEOMNONUTUYECKAsA HAMNPSHKEHHOCTb U PAA OFPaHUYEHMI, BbIABUrAEMbIE B CTOPOHY
OMMOHEHTOB KPYMHbIMU MUIPOKaMU MMPOBOrO pblHKa HedTW, NPUBOASLUME K KPU3UCY U
(uHaHCOBbIM nOTepsM. Llenblo cTaTbu SIBASIETCA aHanM3 CUEHApUEB, CBSI3aHHbIX C
M3MEHEHWMEM KOHBIOHKTYPbl MUPOBOrO pbiHKA HedTH, OTHOCUMTENIbLHO KOTOPbIX SIBMSETCA
BO3MOXXHbIM MOWUCK MyTeN BOCCTAHOB/IEHUS LieHbl HA HEDTb C MUHMMM3ALMEN NOTEPL 4SS
BCEX YYACTHMKOB MUPOBOrO PbiHKa HETH.

KnroueBble C/ioBa: MUPOBOW PbIHOK, HE(hTb U HehTENPOAYKThI, TOProBasi BOWHa,
HedTaHaa BOMHA, BINSHWE NaHAEMUWU, MAPOBOW PbIHOK HE(TH.

Abstract. The article analyzes the features of the impact of the pandemic on trade
relations of the main OPEC + participants and their impact on the formation of oil prices.
The main problem highlighted in this study is geopolitical tensions and a number of
restrictions put forward by opponents by major players in the global oil market, leading to
a crisis and financial losses. The aim of the article is to analyze scenarios of changes in the
situation on the world oil market, with respect to which it is possible to search for a recovery
in oil prices with minimizing losses for all participants in the world oil market.

Keywords: world market, oil and oil products, trade war, oil war, pandemic impact,
world oil market.

[TangeMus KOpoHABUPYCHOU mHeKH, 6osiee ndBecrnas kak COVID-19, mpuBesa
K CEpbe3HOMY CIa/y crpoca Ha HedTh, UTO, B CBOIO OUepe/b IIPUBEJIO K 00Basly KOTUPOBOK
MHUPOBOHN 1eHbl Ha HedTh. [laseHue cmpoca 06ycCIOBUIO HEOOXOAVWMOCTh COKpAIlleHUs
00beMOB 7106bIuH B cTOPOHY cTpaH ydacTHul] OITEK+, KoTOpbIE ele BeCHOU 3TOro roja
OBUTM HE TOTOBBI K CTOJIb PE3KOMY CHIKEHHI0 00hEMOB JOOBIUM. DTO /A0 TOYBY JJIA
BO3HUKHOBEHUS TaK Ha3blBaeMON «He(pTAHOW BOWHBI» MEXKAY OCHOBHBIMU MHPOBBIMU

nocraBinkaMu HepTu — Poccuiickoit Penepanueit u Cay/1oBckoit ApaBuen.
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CHmxeHue cripoca Ha HedTh BO BCeM MUPE IIPUBEJIO U K CEPbe3HOMY MaJIeHUIO IEHBI
Ha He(PTh U He(PTENPOAYKTHI, YTO HETATUBHO CKA3aJI0Ch HA 3KOHOMHUYECKOM U (PUHAHCOBOM
MIOJIOKEHUU CTPAaH — SYKCIIOPTEPOB HA MHUPOBOU PHIHOK HedpTu U HedTenmpoaykToB. K
TakoBbIM oTHOCATCs CIIIA, OAD, CaymoBckast ApaBusi, a Takke Poccuiickas ®@eneparnus.

CrouT 06paTUTh BHUMaHHE Ha TO, UTO, B [I€JIOM, MUPOBOU YPOBEHb cIIpoca Ha He(Th
1 0e3 maHeMUH KOPOHABUPYCHOU WH(EKIINH, ellle B 2019 TOAY, OKa3ascsa Ha 0ojiee HU3KOU
OTMeTKe, 4YeM TOTO OXKHJAJIM, IIPU 3TOM, B IIepBOM KBapTajie 2020 roja lieHa Ha HedTh

yIiajia IpuMepHO Ha 15% (cM. puc. 1).
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PucyHok 1. BamsHue naHgeMmum Ha 6anaHc MMpPoOBOro poiHka HedTH [8,20]

MokHO TmoJiaraTh, 4YTO /JAaHHOE HAIpsAMYI0 CBA3aHO C TaK Ha3bIBAEMbBIM
nepens3ObITKOM He(pTH HAa MHUPOBOM TOBAapPHOM pBIHKE (M 3TO IPU yYeTe OTCYyTCTBUS
IIOCTaBOK He(TH Ha MUPOBOU PHIHOK M3 TAaKUX cTpaH Kak Benecyasna, Jlususa u Mpan),
BBI3BAHHBIM yBeJIWYEeHHEM 00beMOB 100buM (€ 2019 rozia) HeTH B TAKUX CTPAHAX KaK
Wpak u bpaswnus, a Takke «0OyMmy» Ha ciaaHieByio HedTh u3 CIIIA.

B mapte 2020 roza Ha Berpeue OIIEK, npoBoausiytocs B Bene, Caynosckas ApaBus
pelmiach Ha 3CKAIANUI0 OTHOCUTEJIBHO OeCKOMIPOMUCCHOM mo3unuu Poccuiickoit
denepannu (paciieHUBaeMoOl Kak HEJOCTAaTOYHYIO TOTOBHOCTh Poccuu K COTpYZTHUYECTBY),
KOTOpasi BhIpa)kajlach B pe3KoM yBenndeHnu A00brau HedTHu [9]. CTOUT OTMETUTH, UTO
JIEMIIMHT LIeHbl Ha MUPOBOM pbIHKe HedTH 118 camoil CayZloBCKOU ApaBUU MOCIIY KU
oOpa3oBaHUEM pPsi/ia 3HAYUMBIX ITPO0JIEM BHYTPU COOCTBEHHOTO KOPOJIEBCTBA.

CaynmoBckas ApaBus B ampesie 2020 roga OecrnpelieieHTHO CHU3WJIA IEHBI HA 6-8

nosut. CIIIA 3a 6appesns (s Azuu — 6 mosut. CIIA, muist CIIA — 7 mosut. CHIA, aias EBponbr
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— 8 momnn. CIIIA), mepeiiigd K Tak Ha3bIBa€MOU IOJIMTUKE «MaKCHMAJIBHOU J0OBIUM» [5].
[{es1bI0 JIJIST KOPOJIEBCTBA SABJISLJIOCH YBEJIUUEHHE KCIIOpTa HeTU HA TPETh, a UMEHHO, 10
12,5 MJIH. Oapperteil B cyTku. Takum ob6pazom, CayzioBckass ApaBus IbITAIACh YXY/IIIUTh
no3uiiuu Poccuiickoii Pezepanyiu Ha peiHke HedTu B EBporie, mpeiaras HedTh IOYTH HA
TPETh HUKE CTOMMOCTH OMPrKEeBBIX KOTUPOBOK Brent Ha MEpOBOM TOBapHOM PBIHKE.

Crnemyrommum sTanoM HedTsSHON BOWHBI cTayso mozamucanue corsamenui OITEK+,
CBsI3aHHBIX C COKpallleHrneM JI00buu HeTU HauMHasl ¢ 1 Masi 2020 rojia (B Havasie anpes
TeKyIero roga) (cm. puc. 2).
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PucyHok 2. lNokasaTtenu cokpawjeHms obbiun HedpTH, OroBOpeHHbIe
cornaweHuamm OMNEK+ Ha 2020 roa

Torma CaynmoBckass ApaBus TPOJIOJDKWJIA CBOW JIEMIIMHT, HAIpaBJIEHHBIM Ha
IIPUTECHEHNE IIOCTABOK POCCUMCKON HEMTH IOCPEJICTBOM IIPEAOCTABJIEHHUs CTPaHAM
EBporibl oOTCpoukH IU1aTeX el npu nokynke HedgTu n3 CayaoBcKOl ApaBuu Ha 90 IHEHN (ITO
siByisieTcs OecrpernieieHTHRIM) [4]. B cBoIo odyepesib, Takue MeTObI JeMITHTa HA MUPOBOM
pbiake HedTu npuBenu CaymoBCKyI0 ApaBUIO K CEPhE3HOMY SKOHOMUYECKOMY KPHU3HCY,
BBIPDA’)KEHHOMY COKpAIl[EHHEM JIOXOZI0OB UM OKa3aHWEM CUJIbHOTO JIaBJIEHUSA Ha
rOCy/IapCTBEHHBIN OrOMKeT (TOYHEe Ha HEBO3MOXKHOCTb €ro OIPaBUTHCA, KaK B
CPEeIHECPOYHOM, TaK U B IOJITOCPOYHON ITEPCIEKTUBE).

Henwb3s He oTtMeTuTh U TO, uyTO U CIIIA npuHsAIN yyactre B He(PTIHOU BOWHE 2020
rozja. B cBoio ouepenpr mpesuzpeHtT CIIA [lonansa Tpamm, Bcerga HOAAEP:KUBAIOIINN
Haubosiee mocTynHble (HU3KWE) IIeHbl Ha He(Th, BHICKA3aJICA O TOM, UTO HBIHEITHEE
majieHre IieHbl Ha HedTbh, /10 YPOBHSA B MapTe 2020 roja, I'yOUTEJIbHO CKayKeTcs Ha
sHepretudecko orpaciau mupa [5]. B CIIIA moroBapuBaioT U O BO3MOXKHOM BBEJEHUH
CAaHKITUM OTHOCHUTEJIBHO HEDTAHOTO CEKTOpa HAIled CTpaHbl, YTO BUIAUTCA KakK

JIeCTPYKTHUBHBIU MTOAXO/, HO, IIPU 3TOM, fABJISETCSA IEPBUYHBIM 1IaroM B HepTAHON BOIHE
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cerogusi. CIIIA B HbIHenIHeN HEPTAHOUN BOMHE BHIOUPAIOT METOIUKY /IaBJIEHUS HA CTPAHBI
— yuactHuIbl OITEK+, OT rosiocoB KOTOPBIX, TaK WJIM WHAUE, 3aBUCHUT UCXO/, COOBITHUH, HE
CJIO’KUBIIINXCS JIOTOBOPEHHOCTEH, a UMEHHO, B OOJIbIIIEN CTEIIEHU, B CTOPOHY Poccuiickoit
®enepanuu u CaynoBckodl ApaBuu. Ba>KHBIM aclleKTOM B JIaHHOM CJIydae sIBJIsieTCs TOT,
KOTOPBIN HAaIIpaBjieH Ha O0beUHEHNE «COIO3HUKOB» B JIUIIE CTPAH — YYACTHUIL «OOJIBIION
CcEMEPKU» JIJIA TaJIbHeHIero B3aumMmoaecTeus ¢ CayoBcKoi ApaBuei (CHIKeHNE YPOBHEH
npousBozicTBa Cay/moBCcKOW ApaBWed A IOATOTOBKUA CAHKIIUM IIPOTHB POCCHUUCKOMN
denepanuu u ee HePTAHOTO CEKTOPA).

CrouT mpezrosiaratb, 4YTo B OJymKalilliee BpeMs MBI CMOKEM YBHUJIETh BBeJIEHHE
sMbapro Ha HedTh U3 TaKUX cTpaH Kak Poccuiickas ®enepanusa, CaymoBckas ApaBus U
Upak, 115 ee BBo3a 1 nepepaboTku Ha TeppuTopuu CIIIA, mpu 3ToM, TO0OHBIN MeXaHU3M
MOKET OBITh BOCIIDHHAT HE KaK ITOJINTUYECKAsA HENPUA3HD, a KaK 3alllUTa HAIMOHAJIbHBIX
MHTEPECOB CTPAHBI.

Poccuiickass ®epnepanus, B CBOIO oOdYepeab, «Opocuwia» BbI30B HEPTAHOU
npoMbiniieHHOCTH CIIIA u ee ciaHIEBOM MPOMBINIIEHHOCTH, KOTOPHIA HAIIpaBJIEH Ha
CHI)K€HUE SHEPTeTUUYECKOTO JOMUHHUPOBAHUs, 00YCIOBJIEHHOTO JIOBOJIbHO HU3KOU IEHOU
Ha HeTh U HedTenpoAyKThl. HO, B JAaHHOU CUTyallu¥, CTOUT IOHUMATh U YCTONUYMBOCTD
aMEepUKAHCKOr0 CJIaHIIJAa Ha MHUPOBOM He(TAHOM pPBIHKE, KOTOPBIM IIOCTaBJIEH MHPOTUB
BHYTpeHHUX pasHoracuil y crpas — yuactHun OIIEK u OITEK+. I[TogobHas BoliHa MOXKeT
IPUBECTH K HCTOIIEHWIO ITPOMBIILJIEHHOCTH MHOTHUX CTPAaH MHpAa, 3a7eHCTBOBAaHHBIX B
He(TAHOM CerMEeHTe MHUPOBOTO TOBAapHOTO PBIHKA, a TaKXe HECTH CepPhe3HbIe
SKOHOMUYECKHE TIOC/IEACTBUSA JJIs1 TAKOBBIX. [ociieicTBUA y2Ke OTYETIIMBO MOKHO OIeHUTh
OTHOCUTEJTPHO JKOHOMHUYECKOTO cocTosiHusI CayZoBCKOM ApaBUM U ee TsDKEJIoU
SKOHOMUYECKON OOCTAHOBKHU B CTPAHE HA CETOAHAIIHUHN JIEHb.

Henb3ss He oTMeTHTh U TOT GaKT, YTO HBIHEITHSAS CUTyallls Ha MHPOBOM PBIHKE
HedTH U HEePTENPOJYKTOB YK€ HEYAOBJIETBOPUTEJIBHO CKasajach Ha (PUHAHCOBOM H
SKOHOMUYECKOM IIOJIOKEHUU HAIllel CTPAaHbl. B CBA3M C HEMPOCTHIM IOJIOKEHHEM €T
OTHOCHUTETLHO MEK/TyHAPO/IHBIX OTHOIIIEHUH B MOCTABKU HEPTHU, a TAKIKE MOJTUTHUECKOM
JlaBJIEHWH, OKa3bIBAEMOM Ha HAIIly CTPaHy, MOXHO TOBOPHUTH O TOM, YTO IleHa Ha He(dThb
CTAaHOBUTCSI HWHCTPYMEHTOM TeOIIOJIMTUKH BHYTPU IIPOU3BOJIUTENIE W TOTpeOuTes el
He(TU U He(PTENIPOLYKTOB.

BaxxHO cKaszaTh, UTO SIBISETCS HEOJTHO3HAUHBIM CYKEHUE O OyayIned JuHaMHUKe
IpeIo’KeHUs Ha He(Th MHPOBOTO TOBAPHOTO PhIHKA. TyT CTOUT MOHUMATh, UTO HACKOJIbKO
CTPOTO CTpaHbI, KOTOPhIe paHee Berymuin B corsiamenue OITEK u OITEK+ (cBaA3aHHBIE ¢

COKpaIneHueM 00b9u HeTH) Oy/IyT TOTOBHI MIPUAEPKUBATHCSA YCTAaHOBJIEHHBIX 00'HEMOB
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Ha I[O6blqy, 0COOEHHO B Ciay4dasax, Koraa CIpoc 6y/1eT HMETb TEHACHIIUIO YBECJINYEHUA C

OTHOBPEMEHHBIM  CHIDKEHUEM JOXOA0B  OMOMKeTOB  HedTeIoObIBAIOIMINX  CTpaH.
[IpenamosokuTeIbHOE MT0JIE BOBMOKHBIX BapHaIlUil IIPUBEIEHO B MAaTPUIIE CIleHapHUeB (CM.
Tabs1. 1). O6paTuM BHHUMAaHUE W HA TO, YTO PacyeThl IMPOBOJAWINCH 0e3 yueTra HePTAHBIX
XpaHWIHII. 37ech HeOOXOIMMO OTMETHTh M TO, UTO PACUeThl MTOKA3bIBAIOT, UTO BO BCEX
CIleHapHsX IeHbl Ha He(Th, OTHOCUTEIFHO CPEAHECPOUYHOM ITEPCIEKTUBBI, TO €CTh 710 2021
rogma, He OyayT HMeTh BO3MOXXHOCTh K BO3BpAIllEHHWIO /O YPOBHS IIOKasaTesen
JIOKPU3HUCHOTO YPOBHA (710 Hayasia MmaH/IeMUH B HePTAHOU BOMHBI 2020 rojia).

Ta6nm.|a 1. Ma'rpm.|a npeanosiaraémbix cueHapumes OTHOCUTEJ/IbHO U3MEHEHUSA

KOHBIOHKTYpPbl MMPOBOIro pblHka He(TU B CpeHECPOUHOI NepcneKkTuee

KBoThI cobniopatoTca OMNEK+ cobnioaaeTt KBOTHI, Bo#Ha BCex NpoTUB BCex
NONHOCTbLIO He OMEK+ cHukaeT no6bluy OMEK Hapawwmsaer po6biuy
Ha 2,3 mAaH 6app./cyT. Ha 5 MAH 6app./cyT.
: 06beM U3bLITOUHOrO 06bem U36bITOUHOIO 06bemM U3BLITOHHOrO
5 NPeANoMHEeHUA Ha pbiHKE NpeanoMeHnn Ha pbiHKe NPesnoHEeHUA Ha pbiHKe
o :_ 1 mnH 6app./cyT. 2 mnH 6app./cyT. 10 mnH Bapp./cyT.
o
(@] g 3 CpenHan LeHa B 2020 T. CpeaHan ueHa B 2020 T. CpenHanA ueHa 8 2020 .
8_ z 30-35 ponn./6app. 28-30 ponn./6app. 20-22 ponn./6app.
C z 2027 . 2027 . 2021 rop:
v © 35-40 nonn./6app. 32-35 nonn/Gapp. 22-25 ponn./6app.
Q
§ : 06bem uzbbiTouHOrO 06bem usbbiTouHoro 06beM usbbiTouHoro
o _.% NpeANorHeHUA Ha pbiHHE npeanoeHuA Ha pblHKe NpeANoHeHUA Ha pbiHKe
¥ a 4 mnH 6app./cyT. 5 mnH 6app./cyT. 13 mnH 6app./cyT.
o
E g g CpenHAas ueHa B 2020 . CpefiHAs ueHa B8 2020T. CpeaHana yeHa 8 2020 T.
@) z 25-28 ponn./6app. 23-25 ponn/6app. 16-18 gonn./Bapp.
z 2027 r: 2021 r. 2021 12
- 28-33 ponn./6app. 25-30 nonn/6app. 18-20 ponn./6app

Hemounuxk: Omuem yenmpa aHepeemuxu Mockogckoil wkonvt ynpagaenus CKOJIKOBO
[Daexmponnylil pecypc]. — Pexxcum docmyna — URL: https://energy.skolkovo.ru/ru/senec/ (/lama
obpawerus 08.07.2020)

OIHUM U3 CaMbIX «Pa3pyLIUTEIbHBIX» CIIEHAPUEM OTHOCUTEIBHO BCEX YUACTHUKOB
pbIHKA He(TH Ha MHUPOBOI apeHe CcTaHeT clieHapuil «BoliHa Bcex MPOTUB BCeX», TaK KAk
VMEHHO IIPU HEM KOTHPOBKU Ha HedTh B CPETHECPOYHOH IepCIeKTUBe He MOAHUMYTCSH
BBIIIIE 3HAUeHUA B 20-22 fjosul. CIIIA 3a 6appestb, 4To HeN30eKHO IPUBE/IET K ITPOJIOHTAIUT
IIOCJIE0BATEIBHOTO BHIBO/IA UTPOKOB C MUPOBOTO pbhiHKA HedTH [8, 25]. B mosnrocpounoit
IepCcreKTUBe TOAOOHBIA CIleHApUU OIlaCeH TEM, 4YTO IPOW3O0H/IET IIOBBINIEHUE
BEPOATHOCTH, CBA3aHHOM C HEXBATKOM MHBECTUIIMH B oTpacyiu. YeM 3TO OMACHO — MOCJIe
TOTO, KaK I|eHbI Ha HedTh /10JIT0e BPeMsI HaXOJUJINCh Ha HU3KOM YPOBHE OHH MOTYT OBICTPO
HOHATHCA JI0 CJIUIIKOM BBICOKHX 3HAuUeHUU, IpHUpaBHUBaeMbIXx K 90 gosut. CIIA 3a

OappeJib.
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PaccmarpuBas Haubosiee 6e3001€3HEHHBIE 11 UTPOKOB PHIHKA CIleHApPUEB, CTOUT
CKa3aTh, YTO IIPU COOJII0/IEHUU KBOTHI HA I00BIUY, €CTh O0JIbIIIEe BEPOSITHOCTH K TOMY, YTOOBI
I[eHbl CMOTYT HAyaTh IMOCTEIIEHHO BOCCTAHABJIUBATHCS, COBMECTHO C IIJIAHOMEDPHBIM
BOCCTAHOBJIEHMEM crpoca. I[Ipm mogo0HOM pa3BUTHU COOBITUH IOCTENEHHO OyayT
MUHUMHU3UPOBATHCA UBJIUIIKY HEDTU B XPAHUIIUINAX CTPaH. Takke CTOUT HOHUMATh, YTO
HanMeHblIlee KOJIMYeCTBO IIPOEKTOB OYAyT CTAHOBUTHCA HEPEHTA0EIbHBIMU, a KOMIIAHUU
CMOTYT CHOBa 3aHUMAaTbCsS HapamuBaHueM 00BeMOB A00brau. Ho, make mpu CTOJIb
IIJIAHOMEPHOM BO3BpallleHNU He(PTAHOTO CEKTOpa K «HOPMAJIBHOU KU3HU» €CTh PUCKHU
IIepENPON3BO/ICTBA HEDTU.

HblHellHNE OTHOIIEHUsS MKy OCHOBHBIMU HedTe0OBIBAIONUMU CTPAaHAMU
MupoBoro peiHka Hedtn — CayzmoBckou Apasueii, Poccuiickoit @enepanmeit u CIIA, c
OJIHOUM CTOPOHBI, a TaKXKe MEXKAy IMPOU3BOAUTESIMU U HOTpebuTenaMu HedTU BHYTPHU
MHPOBOT'O PbIHKA He(THU € APYTO, MOXKHO IIPEJICTABUTD B BUJIE CJIOKHOM CUCTEMBI, KOTOPAst
MO/IBEPIKEHA BJIUSHUIO HE TOJIBKO YKOHOMHUYECKHUX, HO M MOJUTHYECKUX (HAKTOPOB. ITO
OKa3bIBaeT 3HAYUTEJbHOE BJIWSIHHE HA JUHAMUKY IIeH Ha MHUPOBOM pbIHKe. boJjiee Toro,
cucteMa 1eHooOpa3oBaHusA Ha HeDTh, I7ie JOMUHUPYIOUIYI0 POJIb UrpaeT (pUHAHCOBBIHN
PBIHOK, KOTOPBIH, B CBOIO OUYepelb, UMEET PsA 0COOEHHOCTEH, 00yCIOBINBAET BBICOKYIO
BOJIATUJIBHOCTh IIEH C PEryJIAPHBIMU HX OOBajiaMu. AJITEPHATUBBI IIOKA HE HAXOJAT
IIIUPOKOTO OOCYK/I€HHU .

[ToaBOASA UTOT K BHINIEU3I0KEHHOMY, CTOUT OTMETHTD, YTO MUPOBOU PHIHOK HEDTH
1 He(TEempoAyKTOB, 3a IIOCJETHUE HECKOJbKO MeCSAIeB TEKYIero rojila, Cephe3HO
BU/IOU3MeHsAeTCs. BUHOI TOMy «arpecCUBHBIE METO/Ibl» 3HAUMMBIX (PUTYD HA MUPOBOM
pbiHKe HedTU U HedTeNpPOJAyKTOB, YCYTYOJIAOMUX elle B OoJiblleld cTeneHu U 6e3 TOoro
CJIOKHYI0O BO BCEX CMBICJIAX CUTYyaIlUI0 BeJleHHMEM TaK Ha3blBaeMOU HedTSHOU BOUHBI,
OKa3aHWe JIpYyT Ha Jpyra MOJUTUYECKOTO JaBJIEHWA, IIPU 5TOM, BBEJEHHE CAHKIUU U
IIpOM3Be/ieHNe 0OpyIIIeHU IIeH Ha He(Th, BHIBOJIMMBIX HA MUPOBOU PBIHOK. JlaHHOE TaKKe
OTUETJIMBO CKaXKeTcs JJIs1 BCero MUpa Ha MOJIyueHUH OTPAaHUYEeHUH B CTOPOHY KOMIAHUH,
KOTOpble, TaK WIN WHaue, 3a/elicTBoOBaHbl B TOK u 3aHATH B pa3paboTKe U BHEJAPEHUU
WHHOBAIIUHA, TaK HEOOXOAUMBIX /I Iepexofla Ha HamboJiee SKOJIOTUUECKH YHCThIE
TEXHOJIOTUH 10 OObIUE U Pa3BeIbIBAHUIO MECTOPOKAEHUN HEDTH.

Cnucok nurtepaTtypbl

1. Monosa J1. B., PacynuHexan 3. BnusHue peskmx konebaHui ueH Ha HedTb Ha
9KOHOMMWKY CTpPaH-3KCNOpPTEpOB HedpTn // DKOHOMMKA M NpeanpuHUMaTeNbCTBO.
2015. N2 4-2 (57-2). C. 162-166.

2. XacbynatoB P. N. MnpoBasi 3kOHOMMKa B 2 4. YacTb 1. : yyebHuk ans By3os / P. U.
XacbynatoB [u ap.] ; noa peaakumen P. U. XacbynaTtoBa. — 2-e u3gd., nepepab. u
aon. — Mocksa : M3pgaTtenbcTBo HOpanT, 2019. — 689 c.

-10 -



SkoHomuka n obiyectso N9O3 (17) UoHb-Miosis 2020

9.

XacbynatoB P. . MupoBasi 3KOHOMMKa B 2 4. YacTb 2. : yuyebHuk ans sy3os / P. U.
XacbynatoB [u ap.] ; noa peaakumen P. U. XacbynaTtoBa. — 2-e u3f., nepepab. u
pon. — Mocksa : M3pgaTtenbctBo OpanT, 2019. — 691 c.

OduumanbHbIM canT MHGMOPMALIMOHHOro areHTcTBa PBK [9neKTpoHHbIN pecypc]. —
Pexxum goctyna — URL: http://www.rbc.ru ([aTta obpaiieHns 04.07.2020)
OdwmumanbHbil canT Environmental Resources Management (ERM) Group Inc
[2NeKTPOHHBIN pecypc]. — Pexxnum aocrtyna - URL:
https://www.erm.com/insights/covid-19-and-the-mining-sector-navigating-the-
curve/ (data obpaweHns 05.07.2020)

OduumanbHbin cant CueTHon nanaTtbl Poccuiickonm ®depepaummn [INEKTPOHHbIN

pecypc]. — Pexum poctyna — URL: http://www.ach.gov.ru (Jata obpalieHus
05.07.2020)

OduumanbHbil  cauT  MuHUCTepcTBa DHepreTuku  Poccumnckon  depepaumm
[ONneKTpOoHHbIN pecypc]. - Pexxum AocTtyna - URL:

https://minenergo.gov.ru/node/496 (Jata obpawenns 04.07.2020)

OduumanbHbIn - CaWT UEHTpa 3HepreTMkn MOCKOBCKOM LIKOMbl  yrnpaBfieHus
CKOJIKOBO  [3nekTpoHHbIi  pecypc]. — Pexum pgoctyna —  URL:
https://energy.skolkovo.ru/ru/senec/ (daTta obpaweHumsa 08.07.2020)
OdwmumanbHein caut OMEK [dnekTpoHHbIM pecypc]. — Pexum poctyna — URL:
https://www.opec.org/opec_web/en/ (Jata obpaiueHns 09.07.2020)

10.OkoHOMMYeckas aunnomatus. B 2 4. Yacte 1 : y4yebHMK M npakTuKym Ans

H6akanaspuata n MmarmcTpatypsbl / nog pea. P. U. Xacbynatosa. — M. : U3gaTenscTso
tOpanTt, 2018. — 282 c. — (Cepust : bakanaBp ¥ MarucTp. AKaaeMUYeckuii Kypc).
ISBN 978-5-534-05293-0 (4. 1) // [OnekTpoHHbI pecypc]. — Pexxum goctyna — URL:
http://www.biblio-online.ru (Jata obpaweHus 03.07.2020)

11.3kcnepT Online — oduUManbHbIA CaUT aHaNUTUYECKOr0 pecypca MeanaxonavHra

«3IKenepT»  [DNEeKTPOHHbIN  pecypc]. — Pexum poctyna - URL:
https://expert.ru/2020/02/3/stremitelnoe-padenie-tsen-na-neft-mozhet-byit-
otyigrano/ (daTa obpaweHusa 05.07.2020)

-11 -


http://www.rbc.ru/
https://www.erm.com/insights/covid-19-and-the-mining-sector-navigating-the-curve/
https://www.erm.com/insights/covid-19-and-the-mining-sector-navigating-the-curve/
http://www.ach.gov.ru/
https://minenergo.gov.ru/node/496
https://energy.skolkovo.ru/ru/senec/
https://www.opec.org/opec_web/en/
http://www.biblio-online.ru/
https://expert.ru/2020/02/3/stremitelnoe-padenie-tsen-na-neft-mozhet-byit-otyigrano/
https://expert.ru/2020/02/3/stremitelnoe-padenie-tsen-na-neft-mozhet-byit-otyigrano/

SkoHomuka n obiyectso N9O3 (17) UoHb-Miosis 2020

UDC 338.48
The importance of advertising a national tourist product

Ruzibayeva Nargiza Xakimovna
Senior lecturer of the Department of Banking
Samarkand institute of economics and service, Uzbekistan, Samarkand

Xusanov Bahodir
Associate Professor of the Department of Finance
Samarkand institute of economics and service, Uzbekistan, Samarkand

Abdikobilov Shahzod Husan ogli
Student of the Faculty of Banking and Financial Services
Samarkand institute of economics and service, Uzbekistan, Samarkand

Ba>XHOCTb opraHu3aLuu peKksiaMbl HaLlMOHAJIbHOIO TYPUCTUUYECKOro NpoAayKTa

PysunbaeBa Haprusa XakMmMoBHa
Craplumi npenofaBaTtesnb kadeapbl «baHkoBckoe Aeno»
CaMapKaHACKUIA MHCTUTYT SKOHOMMKM M cepBuca, Y3b6ekucrtaH, CamapkaHa

XycaHoB baxoaup
JoueHT kadeapbl «®uHaHCbI», CaMapkaHACKWUIA MHCTUTYT 3KOHOMUKM M CEpBUCA
Y36ekuncrtaH, CamapkaHg

A6aunko6unos LLax3oa XycaH yFaun
CTyneHT dakynbTeTa «baHKOBCKO-(hMHAHCOBbIE YCYrn»
CamMapKaHACKMN MHCTUTYT 3KOHOMUKM U cepBuca, Y36eknctaH, CamapkaHa

Abstract. This article discusses the prospects of the tourism industry. Despite the
fact that it requires a lot of money, investment in the tourism sector is very profitable, since
it pays off relatively quickly. Cash receipts from foreign tourists are converted into income
and are put into circulation in various sectors of the national economy. Given its impact on
the country's economy, we can see how useful advertising of a national tourist product is.
The article reveals the significance of advertising a national tourist product. The author
offers several ways of advertising.

Keywords: Tourism industry, currency, travel products, television advertising,
internet advertising.

AHHOTauuMA. B fgaHHOM CTaTbe paccMaTpUBaETCs MEPCrNEeKTUBbI TYPUCTUYECKON
NHAYCTPUKN. HECMOTPS Ha TO, YTO OH TPEBYET MHOIr0 CPEACTB, MHBECTULIMU B TYPUCTUYECKUM
CEKTOP OYeHb BbIrOAHbI, MOCKOMbKY OH OKYMaeTCcsl OTHOCUTENbHO ObICTPO. [leHeXHble
MOCTYMN/IEHUS OT MHOCTPaHHbIX TyPWUCTOB NpeBpallaloTCcs B A0X0A4 M MNOCTynawT B
obpalleHne B pa3nMyHbIX OTPACc/saX HApOAHOrO XO3ANCTBA. YUWUTHLIBAS €ro B/MSIHUE Ha
3KOHOMWKY CTpaHbl, MOXEM YBWAETb HACKONbKO MOSE3Ha pekslaMa HaUMOHaNbHOMo
TypuUcTMyeckoro npoaykta. CTaTbe packpbiTO 3HayeHMe pekiaMbl  HALUMOHANbHOMO
TYPUCTUYECKOrO NPoAyKTa. ABTOPOM MPEANIOXKEHO HECKOBbKO CrOCOB0B peknaMmMpoBaHUs.

KnroueBble cnoBa: TypucTuyeckas cdepa, BantoTa, TYpnpoayKT, TeNeBn3NoHHas
peknama, UHTEPHET peknama.
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Tourism is a kind of recreation industry, covering the industries related to the service
of tourists. Cooperation in the field of tourism will help to solve the problem of full and
rational use of labor resources, attracting to public production the unoccupied or partially
employed segments of the population. This is especially important for regions where
industry is poorly developed. Cooperation in the field of tourism plays an important role in
the development of certain regions with relatively low economic opportunities. Tourism
promotes labor activity in these regions, attracts able-bodied people who are not engaged in
social production, and expands the scope of labor. Cooperation in the field of tourism
activates the development of the economy, contributes to the effective use of regional
resources and improves the skills of employees in the service sector. The tourism industry
helps to accelerate the development of agricultural production and improve it. With the
expansion of the service sector, the number of people employed in the service sector will
increase in the future. The rapid development of the industry due to cooperation in the field
of tourism, the growth of its economic importance has led to the fact that the sphere of
tourism services has received a huge profit, and investments in this sphere have begun to
bring large losses.

National tourism products created in each state are created based on their tourism
potential. The composition of the national tourism product is directly related to the internal
tourism potential of the state. For example, tourist products offered by Indonesia include
natural landscapes, Islands, forests, meadows, historical monuments of Malaysia, modern
structures and sandy beaches, Egyptian wonders, sandy beaches that influence the
formation of the national tourist product. Uzbekistan also participates in the international
tourism market with its national tourism products after independence. Tourist products
offered by tourist enterprises of Uzbekistan are created on the basis of historical,
architectural monuments, as well as natural landscapes of such cities as Samarkand,
Bukhara, Khiva, Shakhrisabz, Tashkent, known in the ancient world as Jizzakh,
Shohimardan, Nurota. The tourism potential of the regions of our Republic in creating
national tourist products is directly related to the main historical and architectural
monuments.

The main historical monuments and sightseeing sites are:

Tashkent is the capital of the Republic of Uzbekistan and one of the largest cities in
Central Asia. The earliest information about Tashkent can be found in the ancient Chinese
Chronicles of the XI century BC, when in China it was called Yuni, and in the early records
of the Iranian king Shopur of the 1st century BC, the neighborhood of Tashkent was called

Choch. Choch is located at the crossroads of roads that export gold, precious stones, spices
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and magnificent horses from different countries. Currently, Tashkent is a developed
industrial city that resembles the historical past of Uzbekistan, with a population of more
than 2 million people.

There are many museums in Tashkent. For example, the Museum of fine arts has the
largest collection of sculptures, paintings and Handicrafts in Central Asia. The Museum of
applied art of Uzbekistan has more than a thousand Handicrafts and precious jewelry. With
its unique sights, nature, rich spiritual heritage, unique history, and architectural
monuments, Samarkand is a “memorable ruin” that attracts attention.

Samarkand has a 2750-year history. Architectural monuments built during the
Timurid dynasty are as important as architectural masterpieces of Ancient Egypt, China,
India, Greece and Rome.

The word "Bukhara" in Sanskrit means "Temple". Bukhara is considered a major
trading center of the Great silkroad. Bukhara is a "Museum city" with more than 140
architectural monuments dating back to the Middle Ages. Many monuments, such as poyi
Kalon, Kushmadrasa, Kalon tower, Ismail Somoni mausoleum, were built thousands of
years ago and now attract visitors. The popularity of Bukhara has further increased due to
such cultures as al—Bukhari, Rudaki, Dakiki, Abu Ali Ibn Sina and Bahouddin Nagshband.
In the Islamic world, the name Bukhara was used with the addition of the name Sharif, that
is, the Holy suffix.

In Ichan-Kala, where there are many architectural monuments of Khiva, the spirit of
the ancient East has been preserved. The architectural monuments of Khiva consist mainly
of madrassas, mosques and towers, the mausoleum of Pahlavan Mahmud (1835), the
madrassah of Muhammad Aminkhan (1850-1855), the kitchen arch, the stone courtyard,
and the caravanserai of Alloculikhan (1855). Separately, you can distinguish Friday mosques
with colorful decorations - Kalta minor (1835) and 218 columns with embroidery. Ichan-
Kala, which has a length of 2.5 kilometers, has Ota darvozu, Northern, Eastern, Southern,
Bukhara and stone rapids. It has 40 wells.

Selling an existing tourism product requires first of all its advertising. The experience
of many developed countries has shown that the money spent on advertising brings in more

income (1-table).
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1-Table. Impact of advertising for a national tourism product on tourism income

Increase in advertising Growth in tourism
Country .
costs income

Germany 24 106
Spain 83 126
Canada 23 38
Singapore 28 213
France 156 164
Sri Lanka 177 245

Because of studying and analyzing the tourism sector of our country, we have become
convinced that there are unused opportunities for advertising tourist products in
Uzbekistan, the need to strengthen advertising of tourist products, and it is advisable to use
appropriate guidelines and developments in this process.

In Uzbekistan, you can offer several ways to improve advertising activity in the tour
market.

1. Organization of master classes and trainings on bringing advertising needs to
enterprises and organizations in the sphere, demonstrating foreign experience, and using
advertising tools. Many representatives of the tourism sector also support this idea.

2. Widespread use of new information technologies, the Internet, and social
networks. For example, the development of special programs for mobile phones, iPads, and
tablets. Company Brand.uz developed programs representing the cities of Bukhara,
Samarkand, and Khiva, designed for smartphones and tablets. Currently, the development
prepared by the company's branch in Samarkand is sold in the iTunes online store. To speed
up the work in this direction, it is desirable to hold various competitions.

3. Information about the company's tourism opportunities should be published in the
form of catalogs and sent to foreign embassies of Uzbekistan. It is also advisable to take part
in major tourist exhibitions. You should also keep in mind that such trips are expensive, so
new companies may not cover these costs. To solve this problem, companies can mutually
agree to rent exhibition space together, recommend other expenses that will also be
interchangeable.

4. Travel companies are encouraged to enter the market with their own brands. As for
brand awareness, there is a great need for advertising. One of the main factors to consider
in advertising is that the advertised and offered service or product should not be
unreasonably overstated. This condition can also act as an anti-advertisement.

5. When creating an ad or brand, naming (English nominative case-nominative) also

needs to be approached separately. Companies focused on both internal and external
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tourism will have to focus on a number of basic and special rules when choosing a name for
their services, products, and infrastructure. Including:

- The name must be correctly and accurately written in the Latin alphabet;

- Choosing long words reduces the likelihood of memorization;

- Do not use the characters o, G', 4, {i, which are present in the Uzbek alphabet or
some other alphabets;

- Avoid using letters that are not used in the Uzbek alphabet (for example, the letter
W);

- In the case of the use of foreign words they should also be used for pronunciation in
Uzbek language;

- When using fictitious names, you should clarify what meaning similar words have
in other languages;

- When naming, it is advisable not to use words that have a religious meaning.

6. The Acceleration of work in this direction is due to the fact that foreign tourists
mostly get information via the Internet, and the scale of Internet use in the country is also
increasing. The difference in the cost-effectiveness ratio between TV advertising and online
advertising, especially the creation and development of a separate website, will be obvious
below:

7. Use of new and advanced technologies in the production of commercials, booklets,
banners, etc.

There are many areas that are more promising. The main goal should be to get
acquainted with the available tourist potential of the Republic, choose the most effective
ways, and increase the effectiveness of advertising expenses in terms of revenue from them.
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